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In Wave 4, NWT residents are significantly happier with ads promoting their community 
to potential visitors from other parts of Canada, United States, and other countries.
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76% 69% n/a
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113 89 42 158

83% 76% 72% 87%

10% 16% 17% 9%

7% 8% 11% 4%



25When might you be willing to accept tourists from each of the following areas to visit your community? Would you accept tourists from...

Responses 1% and less are not labelled      Total respondents (n=202)
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Numbers in red/green are significantly lower/higher than the previous wave at 95% confidence level     

When might you be willing to accept tourists from each of the following areas to visit your community? Would you accept tourists from…

Total respondents                                                               
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Numbers in red/green are significantly lower/higher than the previous wave at 95% confidence level     
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o

How likely are you to recommend your own community as a travel destination to a friend, family member, colleague or acquaintance?
Total respondents
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